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The Super Flat Manifesto

Where is our reality?

This book hopes to reconsider “super flatness,” the sen-
sibility that has contributed to and continues to contribute
to the construction of Japanese culture, as a worldview, and
show that it is an original concept that links the past with
the present and the future. During the modern period, as
Japan has been Westernized, how has this “super flat” sen-
sibility metamorphosed? If that can be grasped clearly, then
our stance today will come into focus.

In this quest, the current progressive form of the real in
Japan runs throughout. We might be able to find an answer
to our search for a concept about our lives. “Super flatness”
is an original concept of Japanese who have been com-
pletely Westernized. i

Within this concept seeds for the future have been sown.
Let’s search the future to find them. “Super flatness” is the
stage to the future.

1 H.L.S.is a discount ticket agency in Japan. By lowering the price of travel abroad,
the company had a profound effect on the relaticnship between Japan and the West




