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What discretization offers i; 
not so lnuch trerv lorrns of

irrg.rortor',dt 
(since the digital ofiert copies frorn ancient

ärÄ oipr.r.ntotion or rePreserllalion)' llran att extraoldi-

nuyabif;ty 
to citculate objects to he remalerialized'

6ny nerv teclrnology involves objects cnd processes which

un,il ,h." had beerr unlhinkable' the most difficull exer-

cise being to get rid of the very habits induced from pre-

vioue objects.

Up to nor', anf intellectual or conceptual work necessarily

materialized into a fixed physical medium and was protec-

ted by its copyriglit 'n4rich preserved the originality of the

idea through the originality of its inclusion into a single

form. The trvo rvere inseparable.

The industry of subjectivity rnore than actively participates

in the reduction of rvhat is on offer, while trying to make us

believe the contrary. It claims to participate, organize and

protect the diversity of our subjectivities, we knoiv full well

it is not true. It is a fiction self-created and sustained by the

industry.

Why should this industry ban the piracy of poor cultural
products wl'ren these products contribute to the very crea-

tion of a market and a global rnonolithic subjectivity from

which they halvest all their pro{its? For a unique and sim-

ple reason: in order to sustain the myth ofa rich, diverse,

and independent artistic production while smashing it to
pieces. And to make us believe that what they sell is Art,
rvhereas what they manufacture are financial products.

What Hadopi (and tl-re cultural industry via Hadopi) do not

want is films withoLrt the {ilrn industrl', publishing rvith'

out the publishing indr-rstry, and music without the music

indr.rstry.

With the digital object, we are faced with a separation

between concepts or processes and the various rnedia into
which they can be translated.

What is threatened by the digital is not aIt, br.rt the art

industrl' as it prevails today. That is to say, as it dominates

our subjectivity.

To benefit from a digital object, it must first be reactivated.

While at the beginning of the twentieth century, it was the
reproduction of an object which led to its consumption,
today it is the <lesire to consume that generates the neecl
for reproduction: consequently, in order to consurne one
must repr.oduce.

Yet, rvhile <lownloading deprives no one, because it elimi-
nates no object but on the contrary keeps leproducing it,
Ihe industry tries to make us believe that doing so consli-
ttrtes theft even though nothing has disappeared. On the
one hand they orgarrize consumptior-sellirrg all kinds ol
machines for the äprocluction of works-on the other they
ttrnit-legally 

ancl technically the prolileration rna<1e pos-
lrole by tlrese very leclrnologies.

Irradditiou, 
by monopolizing the debate on copyright, they

''r:stlly the vely shor.lage that they Lhemselves organize rnd
"urn \vhich they try to get maxirnurn profit.

Y.t,t

u-''tte 
9ueslion posed by tlie digital remairrs: how to eval-

l-'t "conomicaill an object when consurning it doesrit

n-'to tt, depleLion but on lhe col)trary to unlimitedproliferation.

Once again what they are trying to steal is the possibility

of our freedom.

Ifwhat characterizes the digital is a permanent separation

between content and form, u,e cirn only come to the con-

clusion that contents must remain free, absolutely free, for

the benefit of all. That only the singling out of such con-

tent into specific objects can be owned or "proprietary," as

Richard Stalhnan would put it. And only those objects that

have become "proprietary" (because of their translation

into a physical object, for exarnple) may be subject to trad-

ing (ifone wishes to trade).

Therefore, we must envisage a new econonly where the

objects are fully available and at the same time can be mate

rialized always singularly and unlimited.

We rnust also recognize that this economy of intangible,

immaterial abundance is, at tl-re same time, an economy of
successive nonexclusive appropriations.

Thus, to make things perfectly clear, we thought it neces-

sary to create an independent strtlcture for the diffusion

ofcoutent, in whiclr anyone cän go attd search for whal is

needed to achieve one's interest (ifone is interested): books,

posters, cards, and other printed matter.
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